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quickly apparent that wasn’t enough 
people, and within a week members of 
all of Fluor’s business units were mobi-
lized. Eventually, Fluor’s relief effort 
would cover 39,000 square miles and 
employ 4,500 people.

The centerpiece of Hopkins’ opera-
tion was the transporting and setting up 
of 54,000 temporary trailers to house 
nearly 150,000 residents who had lost 
everything. This was especially difficult 
in New Orleans, where the trailers 
couldn’t just be parked on people’s lawns 
and hooked into utilities grids. Instead, 
many of the trailers were clustered to-
gether in mini towns, with new utility 
lines brought in. 

Hopkins tried to make sure that in-
vestments were made with local busi-
nesses as much as possible, and he notes 

that Fluor pumped $360 million into 
the region’s battered economy and sub-
contracted with as many local people as 
it could. He says that the job became less 
important than the people. “Employees 
stayed even after they were done. They 
volunteered in schools. We tried to do 
everything with as much empathy as 

possible.” Hopkins saw his job as mainly 
keeping morale up and making sure  
the corporate office understood the  
distress of the situation on the ground, 
so that he could get the resources the 
workers needed.

For Hopkins, the relief work was the 
pinnacle of a career that’s spanned more 

than 25 years. In the early 1980s, he 
worked at a smaller environmental  
remediation company that was doing 
asbestos removal at the World Trade 
Center in New York. Fluor acquired the 
company in 1984, and Hopkins has been 
moving through the ranks ever since, 
keeping a strong focus in the govern-

A Moving Tribute
Architect Santiago Calatrava transports his vision 
for lower Manhattan’s transportation hub

AS PLANS WERE UNVEILED for the redevelopment of the World Trade Center site, 
almost everyone in New York had a different opinion. Endless rounds of revisions, 
bickering, and disappointment clouded the project. But on one element, there was 
little disagreement: Santiago Calatrava’s design for the World Trade Center 
transportation hub was a beautiful, visionary feat of art and architecture. 

“Breathtaking,” exclaimed New York Times architecture critic Herbert Muschamp. 
The station “will be more than a building. It will cast out the defeatist attitude that 
has clogged New York’s architectural arteries since the destruction of the old Penn- 
sylvania Station [in 1964].” Paul Goldberger of The New Yorker called it “spectacular.” 
Calatrava has “all but usurped the role that [Daniel] Libeskind had hoped for as the 
shaper of iconic architecture at the site,” Goldberger wrote.

Scheduled to open in 2010, the glass-and-steel building is intended to evoke  
a dove being released from the hands of a child. During the day, natural light will 
penetrate some 60 feet through glass paving, all the way down to the train plat-
forms. At night, the illuminated station will serve as a beacon for the entire neigh- 
borhood. 

But what drew the most raves were the building’s moving parts. On September 
11th of each year, and on clear spring and summer days, the wings of this massive 
structure will part some 40 feet, opening the station to the heavens. Calatrava likens 
the movement to “something being opened to the sky and becoming free.”

The universal acclaim for Calatrava’s latest project comes as no surprise to his 
growing legion of followers. The Spanish-born, Swiss-trained architect and engineer 
has been designing gorgeous train stations, bridges, airports, and other public 
buildings throughout Europe for decades. Calatrava’s first commission in the United 
States, an addition to the Milwaukee Art Museum, was named Best Design of 2001 by 
Time magazine. With its signature brise soleil (sun shade), it not only transformed the 
museum, but also instantly turned that city into an architectural destination. A
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ment group and international business. 
His itinerant lifestyle — he grew up in a 
military family and is on the road 80 
percent of his time, one year logging 
375,000 miles — has taken him to  
Turkey for a NATO project, to the 
United Kingdom, and to Russia to over-
see nuclear decommissioning. His  
government group at Fluor has many 
contracts with federal agencies in 
Washington and recently gained a new 
one with the Department of Labor.

Fluor has had its contract with 
FEMA renewed, in part based on Hop-
kins’ efforts in New Orleans. Wherever 
his future contracts take him, and no 
matter the scope of the job, Hopkins has 
a simple philosophy: “Don’t do some-
thing you can’t execute,” he says. “You’re 
only known for your last job.” 

“We used to get 120,000 visitors a 
year,” says Elysia Borrowy-Reeder, the 
museum’s marketing director. “Now 
we’re seeing about 300,000.”

The transportation hub is expected 
to give a similar boost to lower 
Manhattan, giving the neighborhood  
a soaring public space on the order of 
Midtown’s Grand Central Station. “A 
great many people will use the trans- 
portation hub every day — coming  
and going from their jobs, visiting the 
cultural sites, and of course, coming to 
the Memorial,” says the 56-year-old 
Calatrava. “I hope the building will offer 
them all a moment of inspiration — of 
being filled with spirit — as they go on 
their way.”

The unique combination of artistic 
beauty and mathematical precision in 
Calatrava’s work — so many of his 
creations seem to be anthropomorphic 
sculptures with exposed white steel or 
concrete beams serving as a skeleton 
— has him much in demand lately. In 
addition to his first residential building 
(in Malmo, Sweden), other Calatrava 
projects under way include the new 
Symphony Center in Atlanta, a 
skyscraper in Chicago that’s projected 
to be North America’s tallest, and 
bridges in Dallas, Dublin, Jerusalem, and 
the architect’s birthplace, Valencia, 
Spain. — John Rosenthal

 I  grew up when ABC Sports was the 
undisputed leader in sports televi-
sion. I traveled the world with my 

dad and went with him to events like 
the Indianapolis 500, the U.S. Open golf 
tournament, and the Olympics. So at a 
very young age, I had an opportunity to 
be in sports trucks, and in “announce 
booths” — I was working as a freelance 
production assistant, probably in viola-

SEAN MCMANUS IS ONLY THE SECOND PERSON IN HISTORY to be president of the 
news and sports divisions of a major television network at the same time. The first 
was his role model, Roone Arledge, at ABC. As head of CBS News and CBS Sports, 
McManus, 52, has guided CBS through “a restructuring and retooling” of its news 
division. He says he learned to love the adrenaline-soaked world of live coverage  
at the side of his father, legendary sportscaster Jim McKay, in the production booth  
of ABC’s Wide World of Sports while just a teenager. That’s also where he began 
developing the ideas that have helped him lead an organization that must con-
stantly strive to entertain and inform its audience. — Nancy Shepherdson

FOR THE LOVE OF  
THE GAME

CBS’ Sean McManus: In His Own Words

tion of child labor laws. And I was able 
to work with the people who were re-
ally creating sports television, people 
like Roone Arledge. I went into this 
business because of the exhilaration of 
doing live events, trying to find the most 
creative way to put on those events. 

My philosophy of leadership in  
both the news and sports divisions is to 
find the most talented, aggressive, and 

“We tried to do everything with as much 
empathy as possible.”


